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The year 2022 marks a critical juncture in Philippine history as
Filipinos elect national and local leaders who will be steering the
country in the next three to six years. Thus, the forthcoming issue of
the PCS Review invites communication and media scholars to
interrogate and theorize on the intersection of Philippine politics and
communication through mainstream and innovative empirical
approaches.

Guidelines for Submission

The submission may be written in either English or Filipino. The
research must have a minimum of 6,000 words and must not exceed
12,000 words (including references), while critical essays must have a

Mminimum of 3,000 words and must not have more than 5,000 words.

Submissions should be accompanied by a 250-300 word abstract
written in English and must include five (5) keywords. Papers written
in Filipino should submit both the Filipino abstract and its English
translation.

All submissions should adhere to the American Psychological
Association (APA) citation style.

Authors should submit an electronic copy of the manuscript to:

Dr. Jonalou S. Labor
Editor-in-Chief
PCS Review

Submit the following documents:

e Cover letter

e Blinded document saved as PCSReview2022 <mmddyyyy> 1l.docx

e Supplementary documents (a. unblinded document, b. 50-word bio of
each author) saved as PCSReview2022_<mmddyyyy> 2.docx

Submit the documents to: pcsreview.inq@gmail.com

The PCS Review is an annual refereed official publication of the Philippines
Communication Society (PCS). The PCS is a regular member of the Philippine Social
Science Council (PSSC). PCS represents the communication discipline in the council.
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Themes

» Democracy and citizenship

e Public opinion and the
public sphere

* Freedom of speech and
expression, freedom of the
press

« Political engagement,
disengagement, and
polarization

« Ecosystem of political
information,
misinformation, and
disinformation

e Social media, networks, and
online political discourse

« Political actors, supporters,
and dissenters

« Campaign rhetoric and
strategic communication

» Voter literacy and voter
education

« Election polls and the
integrity of political surveys

* Populism, populist leaders,
and populist voters

» Agenda-setting, framing,
priming, and other media
effects

« Political knowledge,
attitude, trust, efficacy, and
participation

* Media, government, and
society

« Communication and public
policy

e Activism and social
movements

+ and other related areas
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